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Construction of influencing factors and assurance system of
hotel catering product quality

LIU Jiafeng ZHOU Li
( Changzhou Institute of Light Industry Technology Jiangsu Changzhou 213164 China)

Abstract: The influencing factor system of hotel catering product quality was established based on the in-depth
interview. The relationship and the degree of relevance between the influencing factors of catering product
quality was analyzed with DEMATEL. The quality assurance system of hotel catering product was constructed
based on the overall quality management theory. Strategies for improving the quality of hotel catering products
were proposed in respect of improving the quality ideas updating the quality concept strictly focusing on the

key factors affecting the quality and forming a core full-factor guarantee system.
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