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On present situation and function improvement
of Chinese food culture museums

LIU Junli
( Sichuan Tourism University Chengdu Sichuan 610100 China)

Abstract: Food culture museums in China are characterized by rapid increase in quantity strong regional ag—
gregation subject diversity and richness. The functional system of the food culture museums comprise “the
basic level — transmitting the food culture the expanding level — promoting the food industry and the innova—
tive level — enriching the tourism culture. Deep excavating into the food and cultural heritage innovating the
development methods developing special food tourism products should be practiced to enhance the healthy and

sustainable development of the museums of food culture in the future.
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