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Research of consumption behaviors and influence factors
on consumers’ online meal ordering

based on survey data form Jiangsu Province

WANG Tao CUI Bin® WU Qiushuang LU Renjing QIN Xue PAN Xifei
( College of Business Yangzhou University Yangzhou Jiangsu 225117 China)

Abstract: Tt is of great significance to clarify the influencing factors of consumers’ online ordering behavior for
mastering consumer consumption law regulate food market order and promote the healthy development of on—
line food take-away industry. Based on the survey data of 495 consumers in Jiangsu Province an empirical a—
nalysis on the influencing factors of consumers’ online take-away behavior was conducted by using binary lo—
gistic regression and multiple linear regression analyses. Suggestions were put forward such as strengthening

food safety supervision on online take — away improving the online take-away service of platform and retailers.

Key words: dietary market; online take-away; consumption behavior; regression analysis
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