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A study on IPA analysis of Yangzhou food
landscape based on tourists’ perception

TENG Yun WANG Xinchi PAN Xiaoxue
( College of Tourism and Culinary Science Yangzhou University Yangzhou Jiangsu 225127 China)

Abstract: Under the experience of economic background dietary consumption has gradually changed from en—
joyment to the experience of food landscape which has become more and more important in the competition be—
tween cities as tourist destinations. A questionnaire was used to investigate the tourists’ expectation and per—
ception of the Yangzhou food landscape and the three major factors of the tourists”expectation perception eval—
uation were obtained by the factor analysis method. The importance — performance analysis ( IPA) was used to
analyze the tourists”difference in the perception of the Yangzhou dietary landscape. According to the difference
between the expectation perception the dietary history culture personalized service and experiential activi—
ties of the Yangzhou diet need to be promoted including connotation of eating culture characterization of the
unique culture of the Yangzhou food landscape atmosphere building of physical environment and intangible

service and application of scientific and technological means enrichment of food landscape display form.
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