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A study on the headlines of WeChat public account for
diet and audience attention

Taking Chengdu and Guangzhou as examples

SHI Lin

( College of Literature Journalism and Communication Southwest Minzu University Chengdu Sichuan 610041 China)

Abstract: The WeChat public account for diet in the new media era has become a new way to promote the
spread of food culture build urban food fashion stimulate the consumption of popular diet and create the im—
age of urban diet. The content of the public tweet titles are largely affected by the audiences reading interests
and consumer behavior. By investigating the coding structure of the two food — based WeChat public typo—
graphic titles in Chengdu and Guangzhou the similarities and differences between the two titles in terms of
production and communication mechanisms were analyzed and the meanings of the titles and the changes in
the refraction of food trends as well as the changes in the psychology and behavior of mass food consumption

were explained.

Key words: WeChat public account; audience attention; dietetic culture; dietectic communication; dietetic

economy



