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Techniques to make traditional Xinjiang Uyghur food
—sheep lung filled with flour

WANG Meng YI Degang

( Research Institute of Science and Technology History Inner Mongolia Normal University Hohhot Inner Mongolia 010022 China)

Abstract: Sheep lung filled with flour is an indispensable mutton product in grand Uyghur festivals. Literature
shows that it was made and consumed universally in Song Dynasty based on which new foods were derived.
Sheep lung filled with flour and its making techniques are reserved well. It has been not only the restaurant
signature dishes but also widespread at the night market stalls as a leisure food in Xinjiang Uyghur Autonomous

Region.

Key words: Uyghur; sheep lung filled with flour; making techniques; traditional food

( : )

A study on market operation of home based elderly catering service

YANG Yao

( College of Economics and Management Puer University Puer Yunnan 665000 China)

Abstract: As the aged population in China increases rapidly the demand of the elderly catering service is much
more eager. The current situation of market operation was analyzed and it is found that the price profit busi-
ness space and customized service and professional level of staffare the limiting factors to the home based elder—
ly catering service. It is suggested that catering industry could upgrade the market operation of home-based eld-

erly catering service by improving the product research service pattern and smart service model.
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