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Retrospect and prospect of China’s food tourism research

based on document visualization analysis

PENG Kunjie HE Xiaorong

( College of Tourism Hunan Normal University Changsha Hunan 410081

China)

Abstract: Using 720 documents related to food tourism in CNKI as the original data and the Cite Space soft—

research institutions

was outlooked.

keyword co-eccurrence

were discussed. On the basis of the review and combined with the research content

ware for visual analysis the corresponding map of scientific knowledge was drawn. Five aspects encompassing

cluster analysis and research path analysis

the future food tourism
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