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The ingenuity of Huaiyang dietetic culture and its tourism
value under the background of roaming

LI Meng HOU Bing' XU Youran

( College of Tourism and Culinary Science Yangzhou University Yangzhou Jiangsu 225127 China)

Abstract: Roaming is a prominent feature of current tourism consumption. As a component of local tourism
culture dietetic culture is an important carrier in response to roaming needs. Huaiyang cuisine is one of the
four major traditional cuisines in China. It is proved that Huaiyang dietetic culture has profound cultural herit—
age and unique ingenuity which satisfies the tourists through providing a wealth of material for their roaming re—
quirements by review of relevant research at home and abroad and the combination of empirical analysis. Its

travel value is illustrated from multiple dimensions.

Key words: roaming; Huaiyang cuisine; dietetic culture; ingenious spirit; tourism value

( : )



