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Influence of traditional cuisine on urban tourism
image and development strategy

— A case of eight kinds of Qinhuai delicacy in Nanjing

QIAN Fengde GUAN Tingting
( College of Art Design Nanjing Technology University Nanjing Jiangsu 211800 China)

Abstract: Traditional food is an important part of urban tourism image. It was found that traditional food had
an important impact on the image of urban tourism by systematically analyzing the development history and cur—
rent situation of Qinhuai eight kinds of delicacy. The interactions among traditional food operators cultural
workers and tourists is the foundation of urban tourism image formation. The tourists’ experience is the path—
way. The strategies to develop traditional food were proposed in respects of government management interper—

sonal interaction tourists’ experience and cuisine popularization.
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