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Countermeasures for improvement of catering management
personnel’ s e-commerce quality in internet + era

GAO Gongbu' BI Yuanyuan' LIN Renzhuang’
(1. School of Business Yangzhou University Yangzhou Jiangsu 225127 China;
2. Zhejiang Tourism Information Co. LTD Hangzhou Zhejiang 310007 China)

Abstract: Since the “internet + 7 strategy was put forward the pace of “internet + ” integration have been
accelerated in various industries. The popularity of the internet and information technology has promoted the
rapid development of e-commerce as well. Being faced with the new changes and opportunities brought by in—
ternet + e-commerce countermeasures were proposed for the catering management personnel to improve their
ability of mastering the internet to cultivate mixed skills applying e-commerce to consummate the production
management system propelling diversification of online operations to expand the effectiveness of publicity
through multiple channels grasping the trend of the internet to construct informatization with a long-term

mechanism.
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