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Dimensions and focus of perceived value of
Internet celebrity restaurant visitors

——FEmpirical research based on network text analysis

LU Changbao, XU Taoran
(School of Economy and Management, Fuzhou University, Fuzhou, Fujian 350000, China)

Abstract : Internet celebrity restaurants (ICRs) have become an important means of attracting tourists to desti-
nations by virtue of the high popularity. In order to look into the reasons for the popularity of ICRs, a frame-
work was constructed on the basis of literature review. The web crawler technology was used to excavate the
online comments of visitors and make text analysis to verify the specific dimensions and focus of the perceived
value from an empirical perspective. The results showed that: (1) The perceived value of ICR visitors consists
of four dimensions: functional value, cognitive value, social value, and emotional value; (2) Functional val-
ue is the focus of visitors’ attention to the ICRs, and its importance is much higher than the other three dimen-
sions. The above findings are different from the public judgment on the value of the attention paid by visitors to
ICRs. It can be used to enrich the theory of tourists’ perceived value, while correct misunderstandings from

and provide valuable suggestions for the actual operations for ICRs.

Key words: Internet celebrity restaurants; perceived value; food consumption; functional value
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