2017(4) : 32 ~37 Journal of Researches on Dietetic Science and Culture

SA - LDA

( 541004)
SA( satisfaction analysis) — LDA o
SA - LDA SA - LDA
c TS971.1 TA 1 2095 - 8730(2017) 04 — 0032 - 06
“ + ”»
) 1
1
N ; LDA
N N LDA
2
N > Ren
o “ ” X Song M E H TGSC - PMF(
AY N Y )
4
o ” FIHC TOPSIS
5
12017 -09 -07
: (17YJCZHO74) ; (2014GXNSFBA118287) ;
(KY2015YB114) ; (2017YJCX63)
(1982 -) ;
(1990 -)



2017 No. 4

Journal of Researches on Dietetic Science and Culture

Vol. 34 Sum No. 128

H Zhao G

S

o ° Qian X Feng

7

o

LDA
o Jiang S Qian X Shen ]

» % Chen C Ren
LDA

Ren X Song M E H

~ ~

J Forum -
9

o

N

SM

Twitter

— Twitter LDA ( Twitter — latent Dirichletalloca —

tion) Twitter o ' Ferrari
L Rosi A Mamei M Twitter
LDA
o LDA
11
LDA .
LDA N
LDA
0 LDA
LDA
SA - LDA
2
2.1
1
o Python
o LDA

1

2.2 SA -LDA
2.2.1
1 o
1

S“ ” “ ”
Si :SieS

P

Pl :PleP

W

W WieW

R

Ry Si Hj

MKV

S={S1 S2 ---SM} “
:P={Pl P2 ---Pk}
CW={ W1 W2 WV}
:R={RI1 R12 ---RMN}
M N o
2.2.2 LDA
LDA 1
LDA
d.
1) d 6d



2017 4 34

128

zd n zd nebd( a);

2) zd n wi
wd 1 wd negxB): (wm nle zm n) p(zm nl@)
’ 1
3) 1 2 d (D o
) « ” 0 Po d
n
LDA 2
o LDA plzd n=klz=d n w) «
N;:d n +RZJ{1" +B
° N, +R, +VB
znd n
P-Ww 0 3 0
- PW - R,
S 6dk_Nf}+R';+a
d "N, +R, +Ka
dSl dPl k _N::rl n +R}:‘d n +ﬁ
PN YR, 4B
dWj dRi o N S
N, St
(1) - dSi — Pl R S
. i d
0;(2) - PlL-Wj ¢, oz R, Si
nefd(a) wd neqpzp) e L
14 N, k
0 0* Rz.'d n k
¢ R, k
’ - K 4
ca f
2.2.4

N

PWj = uzl odk * pkw

okw -

2 LDA 2.2.5

2.2.3
LDA

LDA

plwz 0 ela B) =p(6la) p(el!B) ﬁl’[p

Nm

m=1n=1

(1)

N, +R! +
N,+R, +Ka

(2)

wd n

k
k
wd n
wd n
- (2



2017 No. 4 Journal of Researches on Dietetic Science and Culture

Vol. 34 Sum No. 128

[13 » 43 ”»

«

pos

SW] = pos nwe]u neg ( 6)
NWj +NW]. +N,,/j
SWj N’Wj
Ny
N}';if
2.2.6 SA-LDA
LDA
SA -LDA
N
SA - LDA = Zlﬂdk s pkw ¢ SWj (7)
SWj Wj
3
3.1
o 2017 7 1
“ ” 2292
1000 867
785

3.2
3.2.1
LDA
. LDA a
0.1 0.1 20
_ 14
. (3)
20
2.
2
0. 086 0. 048
0.083 0. 045
0.078 0.043
0.074 0.039
0. 068 0.034
0. 062 0.033
0. 059 0.032
0. 057 0.024
0. 055 0.023
0. 052 0.015
3.2.2
2
15
10
(5)
Py, SA - LDA



2017

34

128

LDA

SA -



2017 No. 4

Journal of Researches on Dietetic Science and Culture

Vol. 34 Sum No. 128

2015 31(1) : 68 - 70.
UGC

_ I
2017 35(1) : 101 - 105.

2017 34(10):1 -10.
Ren X Y Song M N E H H

probabilistic matrix factorization modeling for point — of

et al. Context — aware

— interest recommendation J . Neurocomputing 2017
241(7):38 -42.

MFIHC
TOPSIS I.
2018 35(4):1-7.

J . 2017 35(6) : 1 -8.
Qian X M Feng H Zhao G S et al. Personalized rec—

10

11

13

14

ommendation combining user interest and social circle
J . IEEE Transactions on Knowledge & Data Engi-

neering 2014 26(7) : 1763 - 1777.

Jiang S H Qian X M Shen J L. et al. Author topic

model — based collaborative filtering for personalized poi

J .IEEE Transactions on Multimedia

2015 17(6) :907 -918.

ChenC T Ren] T. Forum latent Dirichlet allocation for

recommendations

user interest discovery J . Knowledge — Based Sys—
tems 2017 126:1 -2.
Ren XY SongM N EHH etal. Social media min—
ing and visualization for point — of — interest recommen—
dation J . The Journal of China Universities of Posts
and Telecommunications 2017 24( 1) : 67 —70.
Ferrari . Rosi A Mamei M et al. Extracting urban
patterns from location — based social networks J .
Acm Sigspatial International Workshop on Location —
based Social Networks 2011:9 —16.
J. 2016 26( 12): 156
-159.
Blei DM Ng AY Jorden M I. Latent dirichlet allo—
cation J . Machine Learning Research 2003( 3) : 993
-1022.
LDA
J .
2016 44:187 - 189.

Research on delicacy hotspots discovery based on SA LDA model

JIANG Jianhong WANG Ke

( School of Business Guilin University of Electronic Technology

curately find the hotspots in the tourist attractions.

Guilin  Guangxi 541004 China)

Abstract. The building of brand personality in tourist attractions is very important to the development of
tourism. In order to better promote the special delicacy brand building and promotionin the tourist attractions

the online travel notes in the Guilin area issued on the hornet nest ( mafengwo) website was investigatedto con—
struct SA ( satisfaction analysis LDA) model based on the analysis of travelersatisfaction to find the delicacy
hotspots in tourist attractions. The results showed that higher attention paid by tourists to food hotspots was not

positively corresponding to the comprehensive hotspotvalues calculated by SA LDA model which could more ac—
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