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Research on influence of social media internet word of
mouth on food consumer’s decision behavior-
mechanism based on perceived value and herd behavior

LI Zhiwei

( Department of Tourism, Xiamen City University, Xiamen, Fujian 362000, China)

Abstract: As food social media is booming, the influence of internet word of mouth on food consumption deci-

sion-making behavior is obviously increasing. However, the industry and academia rarely focus on food con-

sumption behavior issues. It is necessary to find out the main factors affecting online food consumption. The

food social media consumers were selected as the research object, using questionnaires to empirically analyze

the role of internet word of mouth to consumers’ purchase intention mechanism, and on this basis to test the

mediated role of perceived value and herd behavior. The empirical research results showed that online reputa-

tion had a positive impact on perceived value and herd behavior, but had no significant positive impact on pur-

chase intention. Perceived value and herd behavior played partially mediating roles in the relationship between

online word of mouth and purchase intention. Based on this, countermeasure proposals on how catering enter-

prises can improve the online reputation effect were put forward, which in turn affects consumers’ food pur-

chase behavior.

Key words: food consumption; social media; online word of mouth; perceived value; herd behavior
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